
MasterCard® PayPass™

The Simpler Way to Pay™



THE POWER
OF SIMPLE.

MasterCard® PayPassTM is quickly becoming 
the favorite form of fast, convenient 
payment for millions of 
consumers.

It satifies their desire 
to maximize time and make
life easier.

You just tap it on a PayPass terminal.
No swiping. No dipping. No fumbling. 

PayPass offers consumers greater 
convenience, speed, payment choice—
and fun. So it helps merchants and issuers
attract new customers. While helping them
retain existing ones.

PayPass can be added to a card, allowing it 
to perform both contact and contactless
payments. It can also be built into a cell phone,
wristband, payment tag, PDA, or other device.
And it can enhance any type of MasterCard
payment account.

Safe, too. In fact, PayPass was the first technology
on the market to work securely with cell phones
to make contactless payments.

It’s a simple idea, really. Simple enough 
to appeal to consumers. Simple enough 
to speed transactions and replace cash 
at quick-pay locations.

Simple enough to keep you one step ahead.

Make my day

simpler 

and I’m 

interested.



I tap. I swipe. I swipe. I tap.
It’s all about choices.

Cash and checks account for over 56% 
of all personal spending—a market that
represents over $6 trillion.1 That includes
small-value transactions at quick-serve 
environments long considered the last
stronghold of cash. Those environments
include fast-food restaurants, drive-thrus,
convenience stores, movie theaters, self-serve
gas stations, mass transit, pharmacies, 
parking garages, and toll roads. 

But all that is about to change. Why?

MasterCard PayPass. Millions of consumers
have embraced its speed and convenience.
Studies prove that in many point-of-sale2

environments, it’s faster than cash.3

But that’s not all. 
At an average ticket
size of $20 for
PayPass transactions,
it handily displaces cash. Combined with the
25% lift in transaction frequency from
PayPass, it’s clear this is as much a new way
to profit as it is to pay.4

For issuers and acquirers, PayPass is increasing
sales volumes at acceptance locations that
have traditionally been cash only.

Of course, quicker transactions also mean
shorter lines. And shorter lines attract more
on-the-run customers, particularly during
peak periods.

No wonder our research indicates that
consumers are eager to make the switch
from cash. 

In fact, 63% of respondents said they would
likely use MasterCard PayPass if it were
offered by their issuer.3

Indeed, PayPass is proving to be a lasting way
for issuers and merchants to differentiate
themselves from the competition. 

It’s easy to get started. For merchants, several
hardware solutions are available. And they’re
designed to merge with existing devices with
minimal changes to software. 

For issuers, new cards or payment devices
can be rolled out to support any payment
account type you choose. 

And acquirers will be glad to know that 
data is processed almost exactly the same
way it is with existing accounts, because
these transactions leverage current 
acceptance networks.

As tens of thousands of merchants and
millions of cardholders around the
world have already
realized, an
opportunity like
MasterCard PayPass
is not to be missed. 

To get started, e-mail a
MasterCard representative directly 
at paypass@mastercard.com. 
Additional information is available 
at www.paypass.com. 

1  The Nilson Report, Issue #869, December 2006
2  Quick-pay environments using high-speed connections 

and integrated POS terminals
3  MasterCard Worldwide research
4  MasterCard Worldwide usage statistics

Faster.

Better.

End of story.

CASH MEETS ITS MATCH.
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